
LOCALS: Welcome Back After COVID Survey Results Highlights 
  
NYCgo Experience Design Team - April 2020 
 
Key Themes:  
(1) Social reconnection, (2) Outdoor enthusiasm , (3) Yearning for bars and restaurants 
 

Spending Activities 

Loss of Income:  
- 60% of participants reported they or their 

spouse have lost income due to COVID 
- 33% of participants reported they would 

“spend the same amount” on both dining 
and on events + activities after COVID 

Dining:  
- 40% estimated their spending habits on 

dining out would be reduced 
 
Events + Activities:  

- 50% estimated their spending habits on 
events and activities would be reduced 

- Would like to see museums offer free or 
discounted rates to locals 

Most Excited to do After COVID: 
1. Hang out in parks/outdoor activities 
2. Gatherings with friends 
3. Going out for food and/or drinks  

 
Most Missed Activities:  

1. Going out to eat at restaurants 
2. Meeting friends for a drink or a meal 
3. Walking around the city 

 
Most Anticipated NYC Summer/Fall Activities: 

1. Concerts & Music Festivals (mostly 
outdoor) 

2. Professional sporting events (baseball) 
3. Outdoor food festivals; Movies in the park 

(tie)  

 
 

Exploration Inspiration 

Most excited to explore:  
1. Central Park 
2. Manhattan (in general) 
3. Parks (in general) 

 
Parks: 

- Central park, Prospect Park, Upper 
Manhattan Parks, river adjacent parks  

- Small parks in neighborhoods  
 
Manhattan: 

- NYers in outer boroughs want to get back 
into Manhattan where there is a lot “going 
on”  

 
Neighborhoods: 

- Some locals want to explore their own 
neighborhood more to get in touch with 
their community 

- Explore boroughs that are unfamiliar (BX, 
SI were mentioned specifically) 

New Experiences: 
- Trying new restaurants was the most 

popular response 
- Making more time to do “bucket-list” NYC 

experiences (e.g., eat dumplings in 
Chinatown)  

- Native NYers who have not yet 
experienced popular things in NYC have 
new inspiration to do so (e.g., visit Central 
Park)  

 
Less Crowded: 

- The idea that the city will be more 
peaceful with less tourists, so locals could 
take advantage of that and go to typically 
busy attractions/areas/restaurants/etc.  

 
Supporting Local Businesses/Industries: 

- BW + RW style promotions to help those 
with reduced incomes support the local 
economy 

 


